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RECOMMENDATIONS

The following recommendations have been

developed to guide the enhancement of tourism-
related English language education in Algeria, based on
the ideas and suggestions provided by experts in the

field:
Integrating Content-Based Learning Approaches

Incorporating content-based tasks such as short stories,
cultural talks, role-plays, and travel blogs into tourism-related
English classes can significantly boost student engagement.
These methods may contribute significantly in enhancing
understanding of both language and cultural contexts,
fostering deeper language acquisition and intercultural
competence.

» ¢ [ostering Immersive Learning Environments

> o Creating immersive learning experiences through
thoughtful planning and resource allocation will help students
appreciate the cultural aspects of tourism. Immersive language
learning  will prepare students to handle real-world
communication challenges in tourism.

Conducting Comprehensive Needs Analyses

Performing detailed needs analyses targeting specific
learning requirements of students and professionals in the
tourism industry is essential.

Incorporating Technological Innovations

Investing emerging technologies such as Artificial
Intelligence (Al) in English language instruction for tourism can
greatly enhance learning. Al offers personalized learning paths
and interactive tools to help students acquire industry-specific

age skills.
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' RECOMUMENDATIONS

Training in Travel Blogging and Creative Writing

Introducing programs that teach students to create travel
blogs using non-fictional creative narratives can promote Algeria’s
tourism industry through compelling storytelling, attracting
international tourists and showcasing the country’s unique
offerings.

Promoting Intercultural Awareness and Dialogue

Integrating intercultural awareness into tourism courses is
crucial for fostering mutual understanding during tourism
exchanges. This can enhance the visitor's experience and
promote peaceful and productive cross-cultural interactions.

Strengthening Collaboration Between Ministries

Enhancing cooperation between the Ministry of Higher
Education, the Ministry of Professional Training, and the Ministry
of Tourism will ensure that language education aligns with the
strategic goals of Algeria’s tourism industry.

Developing Specialized Language Instruction

Introducing specialized English instruction focused on
tourism-related communication will equip professionals with the
necessary skills for international interactions, thereby improving
service quality and Algeria’'s competitiveness in the global
tourism market.
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RECOMMENDATIONS

Expanding International Collaboration

Encouraging exchange programs and partnerships with
international universities and tourism schools will provide
students with exposure to diverse cultural and linguistic contexts,
enriching their education and professional development in
tourism.

Adopting Task-Based Learning Approaches

Task-based learning, which engages students in real-world
tourism scenarios such as responding to customer inquiries or
negotiating services, will equip them with practical skills that
can be directly applied in their future careers.

Enhancing Hands-On Training with the Tourism
Industry

Strengthening partnerships between educational institutions
and the tourism sector to provide internships and fieldwork
opportunities will ensure that students gain practical experience
in authentic tourism environments, improving both their
language proficiency and industry knowledge.

Promoting Continuous Professional
Development for Educators

Establishing continuous professional development
programs focused on task-based teaching methods and
tourism-specific English instruction helps educators stay
current with the latest methodologies and industry language

needs.
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Introducing Cultural Talks and Storytelling in
Ccoursecs

Incorporating cultural talks, storytelling, and role-plays as
content-based activities in tourism English courses will expose
students to real-life tourism situations, improving their
communication skills and cultural awareness.

Implementing Long-Term Monitoring and
Evaluation

Implementing systems for the long-term monitoring and
evaluation of tourism English programs ensures their ongoing
relevance and effectiveness in meeting the evolving needs of
students and the tourism industry.

Encouraging Online Cultural Exchange

Using online cultural exchange platforms enables
students to interact with people from diverse backgrounds,
allowing them to practice language skills and gain valuable
cross-cultural insights.

Guiding Tourism Education with Humanistic
Principles

Ensuring that tourism education is guided by
humanistic  principles—emphasizing  empathy,  cultural
sensitivity, and conflict resolution—will result in more successful
interactions and a more inclusive global tourism industry.
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% Additional Recommendations: Socio-
Cultural, Socio-Economic, and Global
Market:

CCSovera<l)

Socio-Cultural Recommendations

e Promote cultural heritage: Integrate local -cultural
traditions, history, and arts into English language courses
to foster pride and appreciation for Algerian heritage.

e Facilitate intercultural dialogue: Encourage students to
engage in cross-cultural discussions and exchange ideas to
promote understanding and tolerance.

Socio - Economic Recommendations

e Link language education to economic development: Align
English language education programs with the specific needs
of the tourism industry and other sectors in Algeria to
enhance job opportunities .

* Provide scholarships and financial aid: Offer financial
support to students from disadvantaged backgrounds to
increase access to English language education.

e Support entrepreneurship: Integrate entrepreneurship skills
and business English into language programs to empower
students to start their own tourism-related businesses.
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Global Market Recommendations

« Develop partnerships with international tourism

organizations: Collaborate with international
tourism organizations to promote Algerian tourism
and enhance the country's global visibility.

Target specific international markets: Identify key
tourism markets and tailor language education
programs to meet the specific needs and
preferences of these markets.

Promote sustainable tourism: Integrate sustainable
tourism principles and practices into English
language ec¢ducation programs to ensure that
tourism development is cnvironmentally
responsible and socially equitable.

Translation of official website into English: The
universal language that unites people worldwide is
English. To encourage Algerian regional and
cultural tourism, the government tourism websites
ought to be translated into English. The discourse
on culture and tourism that is translated ought to
be precise, lucid, and devoid of errors.

Using social media to promote cultural tourism and
cultural heritage in English: Given that many
people are curious to learn about other people's
cultures, using social media to spread the word
about Algeria's rich and diverse culture will help
draw tourists both domestically and abroad.
Focusing on fostering cross-cultural
communication competence among EFL students:
it is important to raise these students’ awareness
about the significance of having a cognitive
cmpathy rather than emotional one.
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